PRESS RELEASE

#throwback
For the new age:
Esprit’s Limited Edition Capsule Collection
combines 80’s heritage and millennial vibe!

Ratingen, July 2019. The sound of skateboard wheels on hot tar. The wind in your hair. The
sun on your face. The giddy feeling of falling in love. The first kiss. 80‘s lyrical euphoria and
the Generation Z zeitgeist inspired the new, limited edition capsule collection by Esprit:
#throwback. Paying homage to exactly this spirit, the collection was created for all (nonbinary) genders and will be available from September 14, 2019 at the Esprit online store as
well as selected Esprit pop-up and concept stores.
The vision? 80’s cool kid vibes captured in 28 pieces: eclectic prints in neon yellow, purple,
pink and mint green meet cropped, oversized and high-waist cuts in the form of iconic
streetwear staples. Wide-cut T-shirts with offset sleeves in contrasting colors, reminiscent
of basketball jerseys, infuse dynamism and individuality to the design. Cropped, oneshoulder hoodies with asymmetric sleeves and light blue wash denim jackets, embody the
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attitude of 80’s heritage and the Gen-Z philosophy today – young, wild and free; while 80’s
glam is revived in the everyday casual high-waisted jumpsuits. A high-waisted pedal
pusher makes an appearance in the collection, in the form of wild patterned piece featuring
the heritage logo print. Absolute must-have? The colorful parachute patterned tracksuit, a
“true to the 80’s” combo. Lust-worthy accessories consisting of a geometric print fanny
pack, shopper, knit beanie, bandana and retro sneaker, give the collection authenticity and
depth. Think “nostalgia for the new age” – the ultimate streetstyle inspired collection for
the IT-crowd.
Campaign photos produced in LA, as well as the accompanying film, fuse 1980s elements
with modern millennial taste: a youthful walk in summery LA - scenes of friendship,
romance, heartbreak, melancholy, deep emotions. The #throwback collection is genuine
and authentic, looks back and simultaneously forward; polarizes and unites at the same
time - the epitome Generation-Z-Cool-Kids.

About ESPRIT

Fueled by the vision of essential positivity, Esprit was founded in California by couple Susie and
Doug Tompkins in 1968. Inspired by the revolutionary spirit of the 60s the brand developed a clear
philosophy – always celebrating real people and togetherness, in line with the brand's promise: “We
want to make you feel good to look good”. The success story of Esprit is based on two pillars:
Delivering joy every day through laid-back tailored, high quality essentials and carefully selected
fashion-forward pieces while staying true to its core values of sustainability, equality and freedom
of choice. Example: In the early 90ies, long before "Eco Fashion" became fashionable, Esprit
debuted its first “ecollection” made of 100% organic cotton and featured its own team instead of
models in in honor of their “Real People Campaign.”
Keeping this spirit alive since day one, today Esprit has a presence in 40 countries around the
globe. Esprit’s headquarters are located in Germany and Hong Kong, where the brand has been
listed on the Hong Kong Stock Exchange since 1993.
Esprit – Keeping it easy, comfortable and looking great. Every day. Already hooked? Find out more
at www.esprit.com

